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TRADE PRACTICE RULES 


he Subscription and Mail Order Book Publishing Industry 


as promulgated September 3, 1940 


iption Books Committee considers it advisable to print the final form of the 
ice rules for the Substription and Mail Order Book Publishing Industry, as 
September 3, 1940, inasmuch as there have been some changes in wording since 
publication in the Subscription Books Bulletin for April 1940.] 


STATEMENT engaged in the sale and distribution of 
“HE COMMISSION books on the subscription plan through 
agents, solicitors, canvassers, so-called 
outside salesmen, or others, or by mail 
order or other direct selling method. 
The rules are applicable to such business 
and to all persons and concerns engaged 
‘mission under its trade prac- therein. The books sold by the members 
nce procedure. of this industry are of various types, in- 
mbers of this industry are cluding reference and other works in 


E practice rules for the Sub- 
ion and Mail Order Book 
Industry, as hereinafter set 
promulgated by the Federal 
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single or multiple volumes. The pur- 
chasers are schools, libraries, and other 
institutions and organizations, both public 
and private, as well as members of the 
general public. According to statistical 
information furnished the Commission, 
the total sales volume of the industry is 
estimated to be between $20,000,000 and 
$25,000,000 annually. 

The rules have as their purpose the 
elimination and prevention of misrepre- 
sentation and deception and other unfair 
trade practices or selling methods. They 
are established in the interest of pro- 
tecting the purchasing public and the 
industry and promoting observance of 
the requirements of laws administered 
by the Federal Trade Commission, with- 
out affecting or prejudicing the rights or 
obligations of members of the industry 
under any other provisions of law. 

The proceeding for the establishment 
of trade practice rules was instituted upon 
application of the industry. In the 
course thereof a general trade practice 
conference, under the auspices of the 
Commission, was held in New York 
City. Subsequently, a draft of proposed 
rules for the industry was made avail- 
able, upon public notice issued by the 
Commission, whereby all interested or 
affected parties were afforded opportunity 
to present their views to the Commission, 
including such pertinent information, 
suggestions, or objections as they desired 
to submit, and to be heard in the premises. 
Accordingly, public hearing pursuant to 
such notice was held in Washington, 
D. C., on August 2, 1940, and all matters 
there presented, or otherwise submitted, 
were duly received and considered. 

Thereafter, and upon consideration of 


the entire matter, final action was taken 
by the Commission whereby it approved 
the rules hereinafter appearing. 

Such rules supersede and replace the 
resolutions relating to Subscription Book 
Publishers as published by the Commis- 
sion on July 31, 1924. 


THE RULES 

These rules promulgated by the Com- 
mission are designed to foster and pro- 
mote the maintenance of fair competi- 
tive conditions in the interest of the in- 
dustry and the public. ‘Their operation 
is to be directed toward this end and is 
not to permit of the use of any practice 
which suppresses competition, restrains 
trade, fixes or controls price through 
combination or agreement, or which 
otherwise injures, destroys, or prevents 
competition. 

Definition: For the purposes of 
these rules, the term “book” or 
“books” as herein used shall be con- 
strued as embracing any or all books, 
supplements, yearbooks, pamphlets, 
loose-leaf material, and other printed 
material, sold, offered for sale, or 
distributed by members of the in- 
dustry, unless the context of the 
particular rule indicates or implies 
a contrary construction. 

GROUP I 

Unfair trade practices which are em- 
braced in these Group I rules are 
considered to be unfair methods of com- 
petition, unfair or deceptive acts or prac- 
tices, or other illegal practices, prohibited 
under laws administered by the Federal 
Trade Commission, as construed in the 
decisions of the Commission or the courts; 
and appropriate proceedings in the public 
interest will be taken by the Commission 
to prevent the use, by any person, partner- 
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ship, corporation, or other organization 

subject to its jurisdiction, of such un- 

lawful practices in or directly affecting 

interstate commerce. 

RULE 1—Msrepresentation of Books 
or Services: 

It is an unfair trade practice to make 
or publish, or cause to be made or pub- 
lished, directly or indirectly, any false, 
misleading, or deceptive statement or 
representation, whether in the form of 
advertisement, testimonial, endorsement, 
depiction, illustration, or other form of 
representation, however disseminated or 
published, concerning the grade, quality, 
material, size, contents, use, value, price, 
origin, preparation, manufacture, or date 
of publication or copyright of any book, 
or the current or up-to-date character 
thereof, or concerning the grade, quality, 
material, substance, size, manufacture, or 
value of the binding thereof or the letter- 
ing thereon, or concerning any service 
offered in connection therewith, or in any 
other material respect. 

RULE 2—Méisrepresentation of Books 
as Being Free: 

In the sale or offering for sale of 
books, it is an unfair trade practice to 
represent, through advertising or other- 
wise, that such books are given free and 
that payments required in connection 
therewith are for supplements thereto or 
for extension, revision, continuation, 
yearbook, or other similar services, or for 
services to be rendered by a research or 
other bureau, when such is not the fact; 
or that a certain number of books have 
been reserved to be given away free of 
cost to selected persons as a means of 
advertising, or that a certain number of 
persons in a community have been desig- 


nated to receive a book or books or any 

form of service free of cost, when such is 

not the fact. 

RULE 3—Use of Deceptive Name or 
Title: 

In the sale or offering for sale of books, 
it is an unfair trade practice: 

(a) To pass off one book for another 
by use of the same or a deceptively similar 
name or title; or 

(b) To use a name or title different 
from that under which such book or 
substantially the same text or content 
material is being or has previously been 
published and offered for sale in any 
form, with the capacity and tendency or 
effect of misleading or deceiving purchas- 
ers or prospective purchasers by reason 
of the use of such name or title or by 
reason of the failure to make proper 
disclosure of such other name or title; or 

(c) To represent, in advertising or 
otherwise, by the use of an edition title 
such as ““Teachers’ Edition,” ‘Doctors’ 
Edition,” ‘Lawyers’ Edition,” or “School 
Edition,” or by other means, that the 
contents of a book or edition have been 
especially adapted for the use of a certain 
profession or class of persons, when such 
is not the fact; or 

(d) To use any name or title which 
has the capacity and tendency or effect 
of misleading or deceiving purchasers or 
prospective purchasers with respect to 
the purpose, use, contents, or scope of 
such book, or in any other material 
respect. 

RULE 4+—Deceptive Use of Name, Ini- 
tials, or Signature in Connection with 
Articles Brought Forward from Ear- 
lier Edition: 

In respect to articles or textual ma- 





A listing in this Bulletin does not constitute a recommendation 








tt SUBSCRIPTION Books BULLETIN 





terial brought forward from a former 
edition, it is an unfair trade practice: 

(a) To use in connection therewith 
any name, initials, or signature in such 
a manner as to have the capacity and 
tendency or effect of misleading or de- 
ceiving purchasers or prospective pur- 
chasers into the belief: 

(1) That the name, initials, or 
signature so used is that of the actual 
author of the article or textual ma- 
terial, when such is not the fact; or 

(2) That the article or material is 
new, when such is not true in fact; or 

(3) That the article or material has 
been revised, when no substantial re- 
vision has been made; or 

(4) That the article or material or 
any substantial part thereof has not 
previously been published or used in 
any former editions, or otherwise, 
when such is not true in fact; or 
(6) To mislead or deceive in any 

other respect. 
RULE 5—Deceptive Use of Copyright 

Renewal Date: 

It is an unfair trade practice to set 
forth the date of any copyright renewal 
in such manner, whether by omission of 
other copyright dates or otherwise, as to 
have the capacity and tendency or effect 
of misleading or deceiving purchasers or 
prospective purchasers into the belief that 
such renewal date is the date of original 
copyright or publication, or of otherwise 
misleading or deceiving purchasers or 


prospective purchasers with respect 
thereto. 
(Note: When other applicable 


copyright dates are properly set out 
and no deception, direct or indirect, 
is involved in the omission of a 


copyright date prior to 1909, such 
copyright date prior to 1909 need 
not be shown under this rule.) 
RULE 6—WMoisrepresentation as to Edi- 
tor, Contributing Editor, Etc.: 

It is an unfair trade practice to repre- 
sent, by means of any listing, advertise- 
ment, or in any other manner, that any 
person is a contributor to, or contributing 
or other editor of, a book, when such is 
not true in fact, or to make any false, 
misleading, or deceptive representation 
with respect to any person who is, or is 
represented as being, a contributor to, or 
contributing or other editor of, a book. 
RULE 7—Deceptive Testimonials: 

It is an unfair trade practice for any 
member of the industry to use any testi- 
monial or purported testimonial, or rep- 
resentation with respect thereto, which 
is false, misleading, or deceptive; or to 
cause any testimonial or part thereof to be 
used in such manner as to have the 
capacity and tendency or effect of mis- 
leading or deceiving purchasers or pros- 
pective purchasers into the belief: 

(a) That the testimonial was given 
without solicitation or payment therefor, 
when such is not the fact; or 

(b) That the testimonial was given 
by a school, library, or other institution, 
when in fact such testimonial was given 
by an individual connected therewith but 
acting in a personal capacity and not 
officially on behalf of such school, library, 
or other institution ; or 

(c) That the testimonial is a bona fide 
and genuine testimonial given by a person 
whose name is used in connection there- 
with, when the testimonial was not given 
by such person, or when the testimonial 
was not given with respect to the partic- 
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ular book or books to which it purports 
to relate, or when the testimonial is other- 
wise inapplicable or misleading or de- 
ceptive. 

In order to avoid deception in the use 
of bona fide and genuine testimonials, the 
complete testimonial should be given 
wherever practicable, and words, phrases, 
sentences, or other parts of such testi- 
monial, shall not be separated from their 
context, or rearranged or otherwise used 
in such manner as to have the capacity 
and tendency or effect of misleading or 
deceiving purchasers or prospective pur- 
chasers in any respect. 

RULE 8—Disclosure of Nature and 

Scope of Services Offered: 

To the end that purchasers and pros- 
pective purchasers may not be misled or 
deceived with respect to any research, re- 
vision, extension, continuation, yearbook, 
or other type of service offered by a mem- 
ber of the industry, full and nondecep- 
tive disclosure of the nature and scope of 
the particular service offered should be 
made in all contracts and order forms, 
sales literature, advertising, and other 
representations having reference to such 
service; and it is an unfair trade practice 
to conceal such information or to fail or 
refuse to make said disclosure thereof, 
such concealment or nondisclosure hav- 
ing the capacity and tendency or effect of 
misleading or deceiving purchasers or 
prospective purchasers. 

RULE 9—Misrepresentation as to Re- 
search Service: 

Where a research service or a service 
for the answering of questions is offered, 
it is an unfair trade practice (a) to repre- 
sent, in advertising or otherwise, that the 


service offered is performed by an organi- 


zation which is in fact nonexistent, or 
that such organization or any organiza- 
tion is independent of the industry mem- 
ber offering the service, when such is not 
the fact, or to use the names of well- 
known authors, editors, or authorities in 
connection with such service, when the 
persons named do not actually perform 
or supervise such research or actually 
answer or supervise the answering of such 
questions; or (4) to cause any other mis- 
representations to be made regarding any 
such service offered. 

RULE 10 


Price Reductions: 





Misrepresentation as to 


It is an unfair trade practice for any 
member of the industry to represent, in 
advertising or otherwise, that the price 
of any book or service has been reduced 
from what is in fact a fictitious price, or 
that such price is a reduced or special 
price when such price is in fact the regular 
selling price of such book or service, or 
that the regular price thereof is higher 
when such is not the fact, or to otherwise 
falsely or deceptively represent the past, 
current, or future price of any book or 
service. 
RULE 11 


Nature of Business: 


Misrepresentation as to 





It is an unfair trade practice for a mem- 
ber of the industry: 

(a) To use, or to cause or permit to 
be used, any representation which has the 
capacity and tendency or effect of mis- 
leading or deceiving purchasers or pros- 
pective purchasers into the belief: 

(1) That such member is an as- 
sociation or organization of educators, 
teachers, engineers, or scientists, or of 
persons having other professional or 
technical training or other qualifica- 
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tions, when such is not true in fact; or 
(2) That the business of such mem- 
ber is other than a private business en- 
terprise operated for profit, when such 
is not the fact; or 
(3) That such member is a book 
publisher, when such is not the fact; 
or 
(4) To misrepresent in any manner 
the character, extent, or type of the busi- 
ness of such member. 

RULE 12 
nection with Educational Institution: 
It is an unfair trade practice for any 

member of the industry to represent, 

through advertising or otherwise, that it 


Misrepresentation as to Con- 





or its sales representatives are connected 
in any manner with any school, college, 
university, or other educational institu- 
tion, or with any board or committee 
thereof, or with any other organization, 
or that any book or service sold or offered 
by it is required, endorsed, or approved 
by any such institution, board, committee, 
or organization, when such is not the 
fact. 
RULE 
Societies, Clubs, or Organizations: 
It is an unfair trade practice for any 


13—Misrepresentation as to 


member of the industry, in selling or 
promoting the sale of books or services, 
to offer membership in fictitious societies, 
clubs, or other organizations; or to make 
any representations or claims which imply 
the existence of any such fictitious society, 
club, or organization; or to misrepresent 
the value, facilities, services, functions, 
character, or standing of any existing 
society, club, or organization; or other- 
wise to make any misleading or decep- 
tive representations or claims as to any 
society, club, or organization which is in 


existence, or is intended or expected to be 
organized, or is fictitious. 
RULE 14—WMisrepresentation as to 

Earnings of Sales Representatives: 

It is an unfair trade practice for any 
member of the industry to make or 
publish, or cause to be made or published, 
directly or indirectly, any false, mis- 
leading, or deceptive statement or repre- 
sentation, by way of advertisement or 
otherwise, concerning the salary, com- 
other 
remuneration which agents, canvassers, 
solicitors, or other sales representatives 


mission, income, earnings, or 


receive or may receive. 
RULE 15—Securing Sales Representa- 
tives by Unfair Means: 

In connection with, or in the promo- 
tion of, the sale or distribution of books, 
the conditions which | specified 
amounts, in the form of salaries, commis- 
sions, or other form of payment, will be 
paid to agents, canvassers, solicitors, or 


under 


other representatives, should be clearly 
and nondeceptively stated in all adver- 
tisements for sales representatives in 
which payment of specific or minimum 
amounts is guaranteed or offered, to the 
end that misunderstanding and deception 
may be avoided and prevented ; and it is 
an unfair trade practice to secure or at- 
tempt to secure the services of any person 
as agent, canvasser, solicitor, or other 
sales representative by means of mislead- 
ing or deceptive representations with re- 
spect to amounts guaranteed or offered 
such representatives, or by any other un- 
fair means, 

RULE 16—Promoting or Permitting 
Use of Deceptive Sales Literature, 
Etc.: 

The members of the industry shall use 
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due diligence to prevent the use, by their 
salesmen, agents, representatives, distribu- 
tors, dealers, or other sellers, of any repre- 
sentations or other acts or practices which, 
directly or indirectly, may tend to mislead 
or deceive purchasers or prospective pur- 
chasers. Sales literature, advertisements, 
contracts, and other documents or repre- 
sentations, written or oral, supplied by 
members of the industry to them or to 
purchasers or prospective purchasers, 
shall be truthful and clearly nondecep- 
tive, free from misleading or false impli- 
cations or other matter which may tend 
to deceive or mislead. And it is an un- 
fair trade practice for any member of the 
industry, directly or indirectly, to cause 
to be used, or to aid, encourage, or abet 
a salesman, agent, representative, dis- 
tributor, dealer, or other person in the use 
of, any sales literature, advertisements, 
contracts, documents, or written or oral 
representations, or selling methods, which 
are calculated to mislead or deceive, or 
which have the capacity and tendency or 
effect of misleading or deceiving, pur- 
chasers or. prospective purchasers in re- 
spect of any book or service offered by 
such member or in any other material 
respect. 

RULE 17—Inducing Breach of Con- 

tract: 

Inducing or attempting to induce the 
breach of existing lawful contracts be- 
tween competitors and their customers 
or their suppliers, or between a com- 
petitor and his agent or other representa- 
tive, by any false or deceptive means 
whatsoever, or interfering with or ob- 
structing the performance of any such 
contractual duties or services by any such 
means, with the purpose and effect of 


unduly hampering, injuring, or prejudic- 

ing competitors in their businesses, is an 

unfair trade practice. 

RULE 18—Enticing Away Employees 
of Competitors: 

Wilfully enticing away the employees 
of competitors with the purpose and ef- 
fect of unduly hampering, injuring, or 
prejudicing competitors in their busi- 
nesses is an unfair trade practice. 
RULE 19—Defamation of Competitors 

or Disparagement of Their Products: 

The defamation of competitors by 
falsely imputing to them dishonorable 
conduct, inability to perform contracts, 
questionable credit standing, or by other 
false representations, or the false dis- 
paragement of the grade, quality, ma- 
terial, contents, use, value, preparation, 
or manufacture of books sold or offered 
for sale by competitors, or of their selling 
methods, prices, credit terms, policies, 
services, or values, is an unfair trade 
practice. 

RULE 20—I mitation of Trade-marks 
or Trade Names: 

The imitation or simulation of the 
trade-marks or trade names of competi- 
tors, with the capacity and tendency or 
effect of misleading or deceiving pur- 
chasers or prospective purchasers, is an 
unfair trade practice. 

RULE 21: 

(a) Commercial Bribery: It is an 
unfair trade practice for any member of 
the industry, directly or indirectly, to 
give, or offer to give, or permit or cause 
to be given, money or anything of value 
to employees or agents of customers or 
without the 
knowledge of their employers or princi- 


prospective customers, 


pals, as an inducement to influence or 
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cause their employers or principals to 
purchase or contract to purchase books 
or services of such industry member, or 
to refrain from purchasing books or serv- 
ices from competitors of such member. 

(b) Subsidizing School Officials to In- 
fluence Purchase of Books by Pupils or 
Parents: Subsidizing school principals, 
teachers, or school officials, or making 
payments or gifts to them, directly or 
indirectly, to induce or cause them to 
recommend, influence, or promote the 
purchase of books of a member of the 
industry by pupils or the parents or 
guardians of pupils, is an unfair trade 
practice. 
RULE 22—Aiding or Abetting Use of 

Unfair Trade Practices: 

It is an unfair trade practice for any 





person, firm, or corporation to use or to 
aid, abet, coerce, or induce another, 
directly or indirectly, to use or promote 
the use of any unfair trade practice speci- 
fied in these rules, or of any other unfair 
method of competition or unfair or de- 
ceptive act or practice. 


Promulgated and issued by the Federal 
Trade Commission as of September 3, 
1940. 

(signed) Oris B. JoHNson, Secretary 


(Other members of the Federal Trade 
Commission are: Ewin L. Davis, chair- 
man, Garland S. Ferguson, Charles H. 
March, W. A. Ayres, and Robert E. 
Freer. ) 


REVIEWS 


Applied electricity; a general refer- 
ence work on electrical principles, 
wiring, batteries, meters, 

switchboards, electromagnets and coils, 

direct- and alternating-current ma- 
chinery, starters, controllers, armature 


winding, household appliances, electric 


storage 


refrigeration, industrial electronics, 
radio, public address systems, tele- 
vision, transformers, transmission sys- 
tems, distribution, hydroelectric ma- 
chinery, Diesel electric plants, welding. 
Revised edition. Over one thousand 
10v. Chicago, 
American technical society, c1939. 


3676p. illus. fabrikoid. $29.80; 25 


percent discount to libraries. 


illustrations. 21cm. 


An earlier edition of 4 pplied electricity 
was reviewed in the January 1934 issue of 
the Subscription Books Bulletin. This 


previous review also traced the history 
of the set. 

The subtitle indicates the subjects 
covered but is incorrect in stating that 
the set is “a general reference work.” 
It isa 
series of elementary, clearly-written texts 
for the home student and workers in the 


The set is not a reference work. 


electrical trades. 

The work consists of a number of texts 
of varying length grouped into volumes, 
some of which have appeared as separates. 
Each one of the 10 volumes contains its 
own index and the last volume contains 
an index to the complete set. 

A comparison of this 17th edition with 
the previous edition of c1936 is given in 
the following summary: 

v.1. Less than 10 percent of this vol- 


ume is new. Seven of the 10 sections it 





A listing in this Bulletin does not constitute a recommendation 











OctTosBer 1940 49 





contains are reprinted without change. 
Only three pages of new material have 
been added to the section on Storage bat- 
teries (115p.) and about 10 pages which 
appeared in the previous edition have been 
deleted. The section on Light and power 
circuits (33p.) contains about nine pages 
of new material, and about five pages of 
new material have been added to the sec- 
tion on Magnetism (19p.). 

yv.2. About one half of this volume is 
new, although three of the seven sections 
which it contains remain unchanged. 
The following sections are entirely new. 
Estimating electrical wiring (41p.), Con- 
duit wiring materials (53p.), and Con- 
duit wiring tools and methods (54p.). 
The section on Knob and tube wiring 
(39p.) has been thoroughly revised. This 
entire volume is available as a separate 
at $2.50 under the title Interior electric 
wiring and estimating, c1940. 

v.3. Less than 15 percent of this vol- 
ume is new. Seven of the 11 sections are 
reprinted without change. Some revision 
has been made in the other four sections. 

v.4. Less than 20 percent of this vol- 
ume is new. ‘Ten of the 12 sections are 
reprinted without change; the section en- 
titled Operating generators and motors 
(60p.) is entirely new and several pages 
of new material have been added to the 
section on Repulsion-induction motors 
(15p.). 

v.5. All of the material in this volume 
is reprinted without change from the pre- 
vious edition with the exception of several 
new illustrations and the deletion of a 
The 
electric plants was published as a separate 
, 1936. 


v.6. Only two of the nine sections ap- 


few words. section on Diesel- 


at $2. 


pearing in this volume are new—less than 
One of the 
new sections, Electric welding was pub- 
lished as a separate in cl1938 at $1.25. 
The other entirely new section in the 


15 percent of the volume. 


volume is called Alternating-current 
motor starters (43p.). 

v.7. Two of the three sections making 
up this volume are reprinted without 
change from the previous edition, except 
The other section 
entitled Modern radio essentials (210p.) 
contains about 10 pages of new material 
Less than 4 percent of this 
volume is new. 


for new illustrations. 


on antennas. 


v.8. About 30 percent of this volume 
is new material. Both the section on 
Television (172p.) and the one on Elec- 
trical transmission systems (80p.) have 
been revised and expanded, while the re- 
maining section on Electrical distribu- 
tion (98p.) appears to be the same as it 
was in the c1927 edition. 

v.9. All of the material in this volume 
has appeared in earlier editions of the set. 
Alternating-current machinery is_ re- 
printed without change from the c1927 
edition except for the deletion of many 
pages. The section on Electromagnets 
and coils is reprinted without change from 


the c1924 


hydroelectric machinery has been re- 


edition. Management of 
printed without change from the previous 
edition. 

v.10. Less than 18 percent of this vol- 
ume is new, but the text for transformers 
(160p.) is entirely new. Design of small 
transformers is the same as it was in the 
c1924 edition and the Dictionary has not 
been changed since the c1937 edition. 

A pplied electricity is strongly and at- 
tractively bound in washable dark green 
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fabrikoid stamped in red and aluminum. 
It is printed clearly on a good grade of 
paper and the margins are wide. Lost 
or damaged volumes can be replaced at a 
cost of $2.98, less 25 percent to libraries. 
The set would be useful as circulating 
material in libraries which have home 
and trade school students among their 
readers if it were not for the fact that 
other, and in many cases better, material 
is available for this purpose. Most of the 
information has appeared in previous edi- 
tions and few libraries will want to dupli- 
cate material already on their shelves. 
The set will be of value to individuals 
who desire a ready-made course on theo- 
retical and practical electricity but for 
libraries which can obtain more recent 
and better information in other recent 
books, this edition is not recommended. 


Doubleday’s encyclopedia, written 
by leading authorities in every branch 
of knowledge; editor, Arthur Elmore 
Bostwick; managing editor, Asa Don 
Dickinson; associate editor, Nella 
Braddy; foreign editor, J. A. Ham- 
merton. N.Y., Doubleday, Doran & 
co., inc., 1940. Ilv. illus. pl. ports. 
maps. blue artcraft $69.50; to schools 
and libraries $59.50. 


The first and second editions of this 
encyclopedia, 1931 and 1932, were re- 
viewed in the Subscription Books Bul- 
letin, April 1931 and July 1932, respec- 
tively. The publishers state that in the 
1940 edition “all 
brought up to date, revisions were made in 


necrologies were 


approximately 225 articles, new articles 
were included, ;and, new pictures have 
been added.” ‘The set is reported to con- 
tain 29,000 articles. 


The revision is uneven and many 
changes are simply a matter of slight al- 
teration. The dates of death have been 
added for Barrie, J. M., Adler, Felix, 
and Freud, Sigmund, but no additional 
facts regarding the lives of these people 
are given and no additions have been 
made to bibliographies. However, the 
article on Jane Addams has been revised, 
giving a brief reference to the Nobel prize 
award and the date of her death. Titles 
of two books published respectively in 
1910 and 1930 were substituted for three 
titles previously listed. 

The set is weak in the listing of out- 
standing, contemporaneous people, e.g. 
Pearl Buck is cited as a Nobel prize win- 
ner but there is no entry under her name. 
There have been no changes since the 
1932 edition in the entries under Benito 
Mussolini, Pierre Laval, Sinclair Lewis, 
Edna Ferber and William Rose Beénet. 
New biographies include George VI, 
Hitler, Adolf, Dewey, Thomas E. The 
article on Brazil has been 
to include the Vargas regime but there 
is no entry under his name. Other political 
figures missing are General Chiang Kai- 
shek, Jose Felix Estigarribia, and An- 
thony Eden. 

The earlier editions were “particularly 


revised 


strong in the inclusion of contemporary 
American writers.” Unfortunately, few 
if any additions have been made in this 
field and articles have not been kept up 
to date by addition of new titles. In the 
article on American literature the para- 
graph which deals with contemporary 
drama has been revised, but the material 
on contemporary fiction and poetry 1s 
unchanged. 

In mentioning the membership of or- 
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ganizations the date is not always given, 
e.g. the article on the English speaking 
union gives the number of members for 
1929 but under American society of civil 
engineers, a figure for membership is given 
without mention of date. 

The addition of new statistical ma- 
terial, population figures, etc., is not con- 
sistent throughout the set. Bibliographies 
also show little change. In a very few 
cases new titles are listed, e.g. Abyssinia, 
and Antarctic explorations. In both cases 
some older titles were deleted and the 
new bibliography is less extensive than 
before. The bibliography under Radio 
lists no title later than 1931. 

A lack of revision and inconsistency is 
shown in several subject fields, particu- 
larly science and technology. No changes 
have been made in the articles on Aero- 
Television, Telephotography, 
Anaemia and Anaesthesia. However, 
new material in the field of military 
science has been added, e.g. articles on 
Fortification and Air defenses show re- 
vision. 


nautics, 


The Committee for industrial 
organization is included in the article 
American federation of labor and also 
under Labor unions and the labor move- 
ment, but there is nothing, even in the 
index, under CIO or Committee for in- 
dustrial organization. There is an article 
under Hudson tunnels, but no reference 
to it is made from Tunnel. The article 
Hudson tunnels does not include mention 
of the Lincoln tunnel. Although the 
term photoelectric tube—more generally 
known as photoelectric cell—is used in 
the Television article, there is no index 
entry for it. 

In all cases where new material has 
been added to the set or revisions made in 


the text, the editors have cut or deleted 
material from the previous edition to al- 
low space for the inserts and changes. A 
few new illustrations, some fine colored 
plates, and a new political map of Africa, 
Egypt and the Nile valley have been 
added to the set. The criticism made re- 
garding blurred and indistinct illustra- 
tions in previous editions of Doubleday’s 
encyclopedia still applies. 

The set is well bound in a dark blue 
artcraft binding. There are. eleven 
volumes of which the eleventh is the in- 
dex. The three-column page is an ob- 
jectionable feature. 

This edition of the set is not recom- 


mended. 


The encyclopedia of Canada; gen- 
eral editor: W. Stewart Wallace. 
Toronto, University associates of Can- 
ada, Itd., 1940. 6v. $55.50 by sub- 
scription ; $49.50 to libraries. 


Volume I of the Encyclopedia of Can- 
ada published in 1935 was reviewed in 
the Subscription Books Bulletin, October 
1935, p.57-59. The publication of this 
set was completed in 1938. The previous 
review dealt with the scope and purpose 
of this encyclopedia as evidenced in vol- 
ume I, The entire set 1935-38, has now 
been examined to see if the same evalua- 
tion applies to succeeding volumes and 
if any additional observations are re- 
quired. In general, volumes II through 
VI follow volume I closely in treatment. 
The set is especially strong in biographies, 
place names, natural science, social science 
and history. The authorship of the longer 
articles is indicated under Contributors of 
Special Articles. These articles are writ- 
ten by specialists and in most instances 





A listing in this Bulletin does not constitute a recommendation 








52 SUBSCRIPTION Books BULLETIN 





excellent bibliographies are appended. 
The articles of the set are well propor- 
tioned in length according to their im- 
portance. 

Cross references are numerous but are 
sometimes misleading. For example, the 
reference: Bacon, see Meat-packing, 
leads to the reference: Meat-packing, see 
Live-stock industries, under which head- 
ing the information on bacon is found. 
In the article on Armistice day there is a 
reference to Thanksgiving day but there 
is no entry for Thanksgiving day. Ad- 
ditional cross references are greatly 
needed. For example, there is no entry 
for Holidays, but information is found 
under Dominion day, Empire day, etc. 
The reference: Suffrage, see Election 
laws, omits reference to the article on 
Female suffrage. Under Immigration 
no reference is made to the separate arti- 
cles on Finnish immigration into Canada, 
Hungarian immigration, Irish immigra- 
tion, etc. 

As a rule biographical sketches are not 
included for living persons other than a 
few governmental leaders, but material 
of a biographical as well as of a critical 
nature appears in the general articles. 
For example, while there is no separate 
entry for Sir Charles G. D. Roberts, 
three quarters of a column is devoted to 
him in the article on Literature under 
the subdivision, The Confederation 
group, and half a column under the sub- 
division, Nature writers. Information 
on the Earl of Bessborough is to be found 
in the general article on the Theatre; in- 
formation on A. Phimister Proctor, the 
sculptor, in the general article on Art. 
These examples illustrate the difficulty 
experienced in securing complete informa- 


tion from the set on certain subjects. A 
comprehensive index would make such 
information quickly available and would 
increase considerably the usefulness of 
this encyclopedia. 

In his letter referring to the 1940 print- 
ing, the publisher informed the Commit- 
tee that ‘““The second edition, of course, 
does not vary much from the original 
other than a few minor changes. .. . 
Such changes as were noted included 
changes in the personnel of the Editorial 
Advisory Board and the addition of some 
death dates. Checking showed that death 
date additions have not been made con- 
sistently throughout the set. For ex- 
ample, death dates were added for the 
biographies of Lord Tweedsmuir and Sir 
Robert Borden but none was given for 
that of Lord Byng of Vimy who died in 
1935. 

It is to be regretted that in the 1940 
printing, errors of the original printing 


” 


were not corrected. For example, the 
plate illustrating the Matapedia valley 
locates this region in New Brunswick. 
Consultation of the map in the same vol- 
ume shows it to be entirely in the Province 
of Quebec. The entry for John Macoun 
still gives his birth as 1832 although his 
Autobiography referred to in the Bibli- 
ography states it as 1831. 

Libraries possessing the first edition in 
good condition do not need to purchase 
the 1940 printing; otherwise the set is 
recommended for purchase by large li- 
braries, by Canadian libraries, and by 
those in the U.S. near the border, having 
calls for material about Canada. 


Who’s who in investment counsel, 
1940. N.Y., Who’s who in invest- 
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vii, 264p. 
Distributed by Bishop’s service, inc., 
76 Beaver St., N.Y. 


price $10. 


ment counsel, inc., c1940. 


Introductory 


This is the first attempt to compile 
a comprehensive manual of investment 
counsel firms. Information was obtained 
by the questionnaire method and for each 
individual or firm listed, these classifica- 
tions of information are included: 

Name and address; branch offices if 
any. 

Bank or other references. 

History; type of organization and 
domicile if incorporated ; capital. 

Nature of services and scale of fees; 
or whether participation in profits. 

Other business activities of individuals, 
firms, partners or principals. 

Boards or committees supervising in- 
vestments. 

Officers and directors; partners or 
principals. 

Biographical sketches—including pre- 
vious business connections, public or 
scholastic honors, society memberships, 
including membership in Investment 
counsel association of America, clubs and 
similar information. 

Research; methods; consultant organ- 
izations if any. 

Number of clients and total amount 
of funds under supervision, where sup- 
plied and publication authorized. 

Number in organization. 

Class of securities if any, to which 
special attention is given. 

Originally it was planned to include 
only investment counsel firms conduct- 
ing their business in accordance with the 
Code of professional practice adopted by 


the Investment counsel association of 


America. This states, “An investment 
counsel firm should devote its time ex- 
clusively to the performance of this func- 
tion and services incidental thereto; it 
should not engage in the business of se- 
curity merchandising, brokerage, bank- 
ing, the publication of financial serv- 


” 


ices. Later it was expanded and 
banks and brokerage houses, including in- 
vestment counsel as one of their services 
to clients, as well as trading counsel and 
publishers of investment advisory services, 
were added. 

This gives wider coverage to the man- 
ual, resulting in great unevenness in 
coverage for fields other than exclusive in- 
As example, none of 
the four largest statistical organizations— 
Standard statistics co., inc., Moody’s in- 
vestors service, Poor’s publishing co., or 
are included but Bab- 


son’s reports, inc., and American insti- 


vestment counsel. 


Fitch investors 





tute for economic research are listed. 

Only two banks and ten brokerage 
houses are listed, while many others offer 
investment counsel service as part of their 
business. These omissions are explained 
by the fact that some recipients of the 
questionnaire declined to fill them out, 
giving as reasons their confidential rela- 
tionship with clients which made it 
inconvenient to disclose some of the infor- 
mation requested and the fact that their 
business was so much more than exclu- 
sively investment counsel. 

This directory will be of great value to 
banks, corporations, brokers, attorneys, 
insurance companies, and 
those making investment counsel selection. 


universities, 


In addition to serving clientele in 
above groups, libraries will find it use- 
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ful for its listing of books and articles 
under individuals’ names. The books 
noted are generally authoritative and 
represent fields where selection of au- 
thentic material is difficult. 

The directory would be more useful 
if there were an index of individual mem- 
bers and partners of firms as well as of 
the firms themselves. 

The classified index helps differentiate 
firms doing business in accordance with 
the Code of practice adopted by the In- 
vestment counsel association of America 


and those who include investment counsel 
among other services, in banks, as pub- 
lishers of investment and statistical serv- 
ices, and trading counsel. . 

Attorneys for the publisher say, “It is 
still undecided whether the publication 
is to be annual or every five years.” Con- 
tinued publication of the work will prob- 
ably depend on how this issue is received. 

Who's who in investment counsel is 
recommended particularly for business 
and financial libraries and large public 
and university libraries. 


Index — January 1938-October 1940 
(Vol. 9, No. 1-Vol. 11, No. 4) 


The index to the Subscription Books Bulletin is cumulated over a four-year period in accord with the Com 
mittee’s recommended procedure of binding four volumes in one. The current cumulation will be continued 


to include volume 12 (1941). 


EDITORIALS AND SPECIAL ARTICLES 

Important Notice. O, 1938, p.41 

Music Encyclopedias. Ap, 1939, p.17 

Recent Small Atlases. Jl, 1939, p.33 

Supreme Court on the “Give Away” Plan. 
Ja, 1938, p.1 

Trade Practice Conference (Subscription 
Book Publishers). Ap, 1940, p.13 

Trade Practice Rules (for the Subscription 
and Mail Order Book Publishing Industry). 
O, 1940, p.41 


REVIEWS 

American Catholic who’s who. Jl, 1940, p.25 

American educator encyclopedia. Ap, 1938, 
p.17 

American Jewish year book. Ja, 1938, p.3 

American men of science. O, 1938, p.42 

American women. Ap, 1940, p.19 

Applied electricity. O, 1940, p.48 

Automobile engineering. Ap, 1938, p.19 

Biographical dictionary of contemporary 
poets. Ja, 1939, p.1 

Biographical encyclopedia of America. Jl, 
1940, p.26 

Biographical encyclopedia of the world. Jl, 
1940, p.27 

Black’s dictionary of music. See Encyclopedia 
of music and musicians 

Book of popular science. O, 1939, p.49 

Book of the universe. O, 1938, p.42 

... Britannica. See Encyclopaedia Britannica 


. Britannica book of the year (1938). Jl, 
1938, p.33 

Britannica junior. Jl, 1939, p.35 

British universities encyclopedia, v.I, World’s 
universities; v.IIl, World’s libraries and 
librarians. Ja, 1940, p.1 

Canadian men and women of the time. See 
Canadian who’s who 

Canadian who was who. See Standard diction- 
ary of Canadian biography 

Canadian who's who, Ja, 1938, p.4 

Careers. Ap, 1938, p.20 

Catholic encyclopedia dictionary. Ja, 1939, 
p.2 

Chambers’s cyclopaedia of English literature. 
Ap, 1939, p.18 

Childcraft. Jl, 1940, p.28 

Columbia encyclopedia. Ja, 1939, p.2 

Columbia reference library. (note) Ja, 1940, 
p.12 

Commonwealth vocational-guidance mono- 
graphs. Ja, 1938, p.5 

Compendium of American genealogy. Ja, 1938, 
p.6 

Compton’s pictured encyclopedia. (note) Ja, 
1938, p.16; Jl, 1939, p.37; see also War 
supplement to Compton’s pictured encyclo- 
pedia 

Concise universal biography. Jl, 1939, p.39; 
(note) Ap, 1940, p.24 

Dictionary of American biography, index, 
v.I-XX. O, 1938, p.43 
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Dictionary of American history. Jl, 1940, p.30 

Dominion educator. See American educator 
encyclopedia 

Doubleday’s encyclopedia. O, 1940, p.50 

Encyclopedia Americana. O, 1939, p.51 

Encyclopaedia Britannica. O, 1939, p.53; see 
also ... Britannica book of the year (1938) ; 
Britannica junior 

Encyclopedia of American biography; new 
series. Ap, 1938, p.22 

Encyclopedia of banking and finance. Ja, 1938, 

Encyclopedia of Canada. O, 1940, p.51 

Encyclopedia of music and musicians, by Win- 
throp Parkhurst and L. J. De Bekker. Ap, 
1939, p.19 

Encyclopaedia of the social sciences. Ja, 1938, 
Df 

an lopédie des beaux-arts. See New standard 
encylopedia of art 

Funk & Wagnalls new standard dictionary; 
also a standard history of the world. Ja, 
1939, p.3 

Funk & Wagnalls standard high school dic- 
tionary. Jl, 1939, p.40 

Funk & Wagnalls standard junior school dic- 
tionary. Ap, 1940, p.19 

Garden dictionary [reprint]. O, 1938, p.45 

Golden hour. (note) Ja, 1939, p.3; O, 1939, 
p.55 

Hammond’s modern illustrated atlas. Jl, 1939, 
p.34 

Hammond's new universal world atlas. See 
Hammond's new world atlas 

Hammond’s new world atlas. Ja, 1938, p.7 

Harper’s encyclopedia of art. Ap, 1939, p.20; 
see also New standard encyclopedia of art 

Home university bookshelf. (note) Jl, 1939, 
p.48 

Home university encyclopedia. (note) Jl, 1939, 
p.48 

How and why library. (note) Jl, 1939, p.48 

Human interest library. See New human in- 
terest library 

International blue book. Ja, 1939, p.3 

International business directory. See Who's 
who in commerce and industry; Interna- 
tional business directory 

International cyclopedia of music and musi- 
cians, ed. by Oscar Thompson. Ap, 1939, 
p.20 

Italian-American who’s who. Jl, 1938, p.34 

Junior classics. See New junior classics 

Lands and peoples. O, 1939, p.56 

Machine shop operations. Jl, 1940, p.32 

Macmillan encyclopedia of music and musi- 
cians. Ap, 1939, p.22 

Macmillan’s modern dictionary. Jl, 1938, p.35 

Matthews-Northrup new international atlas 
and illustrated gazetteer. Jl, 1939, p.34; 
see also Book of the universe 


Modern encyclopedia. (note) Ja, 1938, p.16 

Modern encyclopedia of photography. Jl, 1939, 
p.40 

Modern shop practice. Jl, 1940, p.32 

Modern wonder books. Ap, 1940, p.20 

Music and musicians, by L. J. De Bekker. See 
Encyclopedia of music and musicians 

Music lovers’ encyclopedia . comp. by 
Rupert Hughes. Ap, 1939, p.23 

My book house. Jl, 1939, p.42 

National cyclopaedia of American biography. 
Ap, 1938, p.23 

—cCurrent vol. E. Ap, 1939, p.25 

indexes. Ap, 1938, p.24 

——wWhite’s conspectus of American biogra- 
phy. Ap, 1938, p.25 

National encyclopedia. O, 1939, p.58 

National year book [1939]. O, 1939, p.59 

National law library. O, 1939, p.59 

National service manual. Ap, 1939, p.26 

National year book. See National encyclopedia 

Nelson complete encyclopedia. Ap, 1938, p.26 

Nelson’s perpetual loose-leaf encyclopedia. See 
Nelson complete encyclopedia 

New American encyclopedia. Jl, 1940, p.34 

New analytical Bible and dictionary of the 
Bible. Ja, 1940, p.4 

New Catholic dictionary. See Catholic ency- 
clopedia dictionary 

New Century dictionary. Ja, 1939, p.4 

New comprehensive standard dictionary of the 
English language. Ja, 1938, p.9; see also 
Funk & Wagnalls standard high school 
dictionary 

New comprehensive standard school diction- 
ary. Ja, 1938, p.9 

New concise pictorial encyclopedia. Ja, 1939, 
p.4 

New general encyclopedia. See American edu- 
cator encyclopedia 

New human interest library. Ja, 1939, p.5 

New junior classics. O, 1938, p.45 

New outline of knowledge. Ap, 1938, p.27 

New practical reference library. See Amer- 
ican educator encyclopedia 

New standard encyclopedia. (note) O, 1939, 
p.61; see also “Supreme Court on the ‘Give 
Away’ Plan” (editorial) 

New standard encyclopedia. Ap, 1940, p.21 

New standard encyclopedia of art. Ap, 1939, 
p.28; see also Harper’s encyclopedia of art 

New wonder world. Ja, 1939, p.7; (note) Jl, 
1939, p.48 

New world atlas. See Hammond’s new world 
atlas 

Orbis. Ja, 1939, p.9 

Our wonder world. See New wonder world 

Outline of knowledge. See New outline of 
knowledge 
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Oxford companion to music ... by Percy A. 
Scholes. Ap, 1939, p.30 

Personality dévelopment. Jl, 1940, p.35 

A picture dictionary for children. Jl, 
p.36 

Pictured knowledge. Ja, 1939, p.9 

Picturesque tale of progress. (note) O, 1938, 
p.55 

Pocket university. Ja, 1940, p.5 

Plan for growing up, by Marion Q. Davis. 
Ja, 1940, p.6 

Practical business administration. Jl, 
p.37 

Progress of nations. O, 1939, p.61 

Rand McNally standard atlas. Jl, 1939, p.34 

Rand McNally world atlas. Jl, 1939, p.33 

Richards topical encyclopedia. Ja, 1940, p.6 

Richards year book. Ja, 1940, p.6 

Salary directory. O, 1938, p.47 

Scribner radio music library. 
p.16; O, 1938, p.55 

Social directory of the United States. O, 1938, 
p.49 

Sports of the world. Jl, 1939, p.43 

Standard American encyclopedia. Ja, 
p.ll 

Standard dictionary of Canadian biography. 
O, 1938, p.51; (v.EI) Ja, 1939, p.13; see 
also Canadian who’s who 

Standard education society of Minnesota, 
Supreme court decision. See “Supreme Court 
on the ‘Give Away’ Plan” (editorial) 

Standard encyclopedia company of Illinois, 
Supreme court decision. See “Supreme 
Court on the ‘Give Away’ Plan” (editorial) 

Standard reference work. See New stand- 
ard encyclopedia 

Stieler’s atlas of modern geography. Ja, 1939, 
p.13 

Story of the Bible. Ja, 1940, p.8 

Success; vocational information 
1938, p.12 

University bookshelf (Columbia university). 
See Columbia reference library 

Universal dictionary of the English language. 
O, 1938, p.52 

Universal world history. (note) Jl, yt eI 

University illustrated encyclopedia. (note) Jl, 
1939, p.48 

University of knowledge. Jl, 1938, p.36 

Vallentine’s Jewish encyclopaedia. Ja, 
p.9 

Van Nostrand’s scientific encyclopedia. Ap, 
1938, p.29 

Volume library. Ja, 1939, p.15; Jl, 1939, p.43 

War supplement to Compton's pictured en- 
cyclopedia. Ap, 1940, p.23 

Webster’s collegiate dictionary. Ja, 1938, p.13; 
(price note) O, 1938, p.55 

Webster’s new international dictionary. (price 
note) O, 1938, p.55 


1940, 


1940, 


(note) Ja, 1938, 


1938, 


series. Ja, 


1940, 


with reference history. (price note) O, 
1938, p.55; (price note) Ja, 1939, p.16 
Webster's students dictionary for upper school 
levels. Ap, 1938, p.30 

White’s conspectus of American biography. 
See National cyclopaedia of American bi- 
ography 

Who’s who among North American authors, 
Ap, 1940, p.24 

Who's who among physicians and surgeons, 
Ja, 1939, p.15 

Who's who among women lawyers. Jl, 1939, 
p.+5 

Who’s who in American education. Jl, 1940, 
p.39 

Who’s who in Canada. See Canadian who's 
who 

Who’s 
p.14 

Who’s who 
1938, p.39 

International business directory. Jl, 1938, 

p.40 

Who's who in investment counsel. O, 
p.52 

Who’s who in law. Ja, 1938, p.15 

Who’s who in music. O, 1938, p.52 

Who’s who in the world. See International 
blue book 

Who’s who today in the musical world. Ap, 
1939, p.31 

Winston scioseniggh — leaf encyclopedia 
and dictionary. (note) Jl, 1939, p.48 

Wonderland of knowledge. Jl, 1939, p.46 

World atlas (Geographical pub. co.). 0, 
1938, p.53 

World atlas (Rand McNally). See Rand Mc- 
Nally world atlas 

World book, British empire edition. Ap, 1938, 
p.31 

World book encyclopedia. Jl, 1939, p.47; Ja, 
1940, p.11 

World epochs. Jl, 


who in colored America. Ja, 1938, 


in commerce and industry. Jl, 


1940, 


1940, p.39 





MX THORITY is given to reprint any re- 
view in full, but not to quote any 
review in part except with the permis- 


sion of the American Library Associa- 
tion. No pronouncements made in this 
Bulletin can be considered official pro- 
nouncements of the American Library 
Association. Official pronouncements are 
made so only by formal vote of the 
Executive Board, Council, or member- 
ship of the association. Obviously no 
such action has been secured or sought 
in matters pertaining to the evaluation 
of subscription books. No opinion ex- 
pressed herein can therefore be cited as 
“an official endorsement” of the Amer- 
ican Library Association. 
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